Sl

‘a i/‘lrJ

113

TRl 1 oA Ee S EEEAETEE PRI I BIFEIHEIEE Y IE 1ETEHE Y

"

e . i

The Purpose and Value of a Destination Marketing Organisation
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What is a Destination Marketing Organisation (DMO)?

Destination marketing organisations are non-profit organisations that help
promote and market local attractions, accommodations, tourism services, and
associated retail stores, restaurants, events & more. —~®- -5 DEN RULES

The primary function of Tourism Golden is to market Golden as a tourism
destination of choice. This is achieved through strategic multi-year planning and targeted tactical marketing.

Why do you need a DMO?

“Destination marketing plays an integral and indispensable role in the competitiveness of the visitor economy by
pooling resources to provide the scale and marketing infrastructure to promote a place to national and
international markets.”

Source: Oxford Economics Destination Promotion — An Engine of Economic Development Nov 2014

Tourism Golden is your DMO

~ Tourism Golden Association is mandated as the DMO and eligible entity until July 2022.

~ The DMO area contains the Town of Golden and CSRD Area ‘A’, not including Yoho National Park.

~ We represent 163 tourism stakeholders (accommodations, activity operators and attractions).

~ We are governed by a board of 11 directors representing accommodations and tourism operators within the
boundary and a seat for the Chamber of Commerce.

~ The board establishes the vision, mission, and objectives of the organisation and approves the annual marketing
plan and budgets. It ensures fiscal responsibility and fulfilment of the organisation’s mission.

How are we funded?

We are primarily funded by a 2% tax on eligible accommodation room nights, known as the Municipal and Regional
District Tax (MRDT) leveraged with grant and ‘pay to play’ stakeholder co-op advertising sales.
Tourism Golden is not funded by the taxpayers of Golden or Area ‘A’

What is MRDT?

The Municipal and Regional District Tax (MRDT) was introduced in 1987, by the Provincial Government, to

provide funding for local tourism marketing, programs, and projects. The tax is intended to help grow BC revenues,
visitation, and jobs, and amplify BC’s tourism marketing efforts in an increasingly competitive marketplace.

The MRDT is applied on the purchase of accommodation in the designated area.

This tax is paid by the person booking the accommodation and remitted to the Ministry of Finance by the
accommodation or booking platform (such as AirBnB). The Ministry of Finance then sends the funds to

Tourism Golden less an administration fee.

Who sets the MRDT rate

The MRDT program allows for a tax rate of 2% or 3%. At the time of application to enter or renew the program,
the rate is selected according to the preference of the DMO and the eligible accommodations.
Once selected, the rate is applied for the duration of the 5-year DMO mandate but may be changed at the
next renewal.
Guided by our eligible accommodations, Tourism Golden renewed at 2% for 2017 to 2022.
Currently in the MRDT program there are 66 municipalities and eligible entities, of which;

35 collect 2%

31 collect 3%, including Fernie, Cranbrook & Rossland in the Kootenays

MRDT is different to RMI

The Resort Municipality Initiative (RMI) is managed by the Ministry of Tourism, Arts and Culture. It is a different
provincial program to MRDT, which is managed by the Ministry of Finance. RMI provides fixed funding for

an approved Resort Development Strategy over a 5-year period to tourism destinations designated as

Resort Municipality. In Golden, it is managed by the Town of Golden and has been used to develop tourism
and community infrastructure such as the new Golden Visitor Centre and amenity hub, the Highway 1
beautification, Civic Centre renovation and various signage and other projects as well as funding trail creation
and maintenance for the Golden Cycling and Snowmobile Clubs.

For more information on RM| visit:
www2.gov.bc.ca/gov/content/tourism-immigration/tourism-resources/tourism-funding-programs/resort-municipality-funding-rmi
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www2.gov.bc.ca/gov/content/tourism-immigration/tourism-resources/tourism-funding-programs/resort-municipality-funding-rmi




2019 VALUE OF TOURISM IN GOLDEN BRITISH COLUMBIA

Golden’s tourism industry contributes significant economic benefits to the Golden area and the rest of BC.
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Tourism-Related Businesses?

$124.5 million

direct tourism revenues collected

by tourism-related businesses in
2019."

On average, 75% of gross

business revenues’ are
generated from tourism

In 2019, the Golden tourism industry generated:>+

$87.8 million in GDP $174 million in domestic output $34.5 million in tax revenue

2019 Tourism Revenues
($124.5 million)
Paid Accommodation IE———_ 359
Food & Beverage Immmmmmm 9%
Qutdoor Recreation s )q9%
Transportation M 5%
Retail/Shopping B 2%
Attractions | 1%

Other Services 1 1%

Employment
® 00 1,866
Jobs

1,592 Full-

Time
Equivalents

2019 Tax Revenue Paid
($34.5 million)

Municipal, ﬂ%

Federal,
50%

Provincial,
39%

Average summer visitor party expenditures in Golden:s $606

BC Visitor = $415 Alberta Visitor = $576 US Visitor = $670 Overseas Visitor = $720

2019 Labour Income®
($61.7 million)

Employers'
Social

Contributioms.

9%

Mixed

Wagesand
Income, 19% 9

Salaries, 72%

$350 in average client

expenditure at tourism-related
business.

$496,13O average toursim

revenues in 2019 for Golden
tourism-related busineses.

$44.5 million in

revenues generated from paid
accommodation.

88% from hotel/motels.
8% from short-term rentals.

4% from campgrounds.

Notes/Sources: All economic impact data are from the Tourism Golden report entitled 2019 Tourism Economic Benefits and Labour Market Challenges Research in Golden,

British Columbia and is available from Tourism Golden.

1. Tourism revenues are monies collected from tourism-related businesses and discounted for the percentage of revenues collected from visitors (on average this was 75%)..
2. Tourism-related businesses are defined as any business that provides services to visitors and operates in the Golden and Kicking Horse Country, British Columbia.
3. GDP is Gross Domestic Product and is measured at basic prices. It is defined as the value added to the economy by tourism activities. The cost of supplies and services

used to produce goods or services are subtracted from total revenue.

4. Domestic output is equal to tourism spending minus consumer taxes.
5. Visitor spending data is available in the report entitled Summer 2019 Golden Visitor Survey Results and is available from Tourism Golden.

6. Mixed income is income derived from unincorporated businesses/sole proprietorships while social contributions are payments made by employers for the benefit of their
employees including registered private and public sector pension plans, the Canada and Quebec pension plans, the Employment Insurance Fund, workers' compensation
funds, health and life insurance plans, and retirement allowances.

7. Of tourism-related businesses (see number 2 above).
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